environment for future generations, especially if they had children and grandchildren. On the contrary, only one third of participants purposefully sought information to increase their knowledge about the environment. Regarding subjective norms, close friends and family were reported as having similar beliefs about the environment and engaging in similar behaviors. In terms of sustainable fashion behavior, all participants repaired their own clothing such as hand sewing holes or attaching buttons, most bought and wore used clothing (n = 11), many made their own clothing (n = 10), and several had hired tailors or cobblers to service garments or shoes (n = 8). An equal number bought vintage clothing, high-quality luxury items, and clothing made in the USA (n = 7). Some bought fair trade clothing (n = 5), but few bought locally made clothing (n = 3) and organic clothing (n = 2), which could mean these items were limited in availability. Most of participants (83%, n = 10) kept their clothing more than three years on average. In terms of perceived behavioral control, participants who could sew were likely to complete the redesign themselves to avoid having to travel anywhere or pay someone else money for the service. Those who did not know how to sew were concerned about how much a complicated redesign might cost them. All participants had some concern regardless of who completed the redesign that it might not turn out as intended in terms of fit or styling.
Conclusions/Future Research. These findings may have practical implications for business owners or community organizers, who might become more confident in the potential success of their venture based on these results. A conceptual model using the TPB will be developed to describe redesign behavior to facilitate future qualitative research and quantitative measurement tools.
